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Brazil

The Grand Experiment

By Susie Spindler
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he date December 15,
1999 marked a revolu-
‘tionary moment for
Brazil's specialty coffee
farmers, as well as for
the gourmet coffee industry in gen-
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eral. No longer might Brazil’s
exemplary coffee disappear into

coffee to be shipped throughout

the mountains of commercial grade

vorld with prices at or below
the C contract. No. longer might a
buyer who appreciates true Brazil
quality face the difficult task of
locating the individual farmer who
was producing it.

Appropriately enough, this
idea traveled the internet, linking
up those of like-mind. The ensu-
ing “Let’s do it” call-to-action
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Ttern Nurnber: BGP110

Description: Groveer: Lindolpho de Carvelho Diss Town: Sao Sebestiao da Grama 102bags
Scored 10th out of =300 in Brasil Gourmet Project Competition

Grower: Diss

AnctionStatvs: Closed

Go to Bid Page
Go to Auctions List

Phato:

SROWER: LINDOLPHO DE CARVALHQO DIAS

Competition Place # 10

View Insge

CHARACTERISTICS OF COFFEE:

Farm: Fazenda Cachoeira
Town: $30 Sebastido da Grama - SF
Region: Mogiana

Processing System: Pulped Natural
WVarieties: Bourbon

Lot Size: 102 Bags

CHARACTERISTICS OF REGION:
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warm, woody,”
“fruity,” and “sweet” were giy

out as judgements on quality. All
== = FE masmzl;| Wwere intent on the task at hand: to
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pick the top coffees and to pick
them with a common understand-
ing of the criteria, which may
seem simple but didn’t turn out
that way. With spoons in hand,
what began as a three-day search
for a flawless espresso uncovered
fascinating coffees that could be
positioned as a single origin.
These jurors were passionate,
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but they certainly didn’t always
agree. In several discussions, it
became quite clear that while
there was consensus on general
standards for quality, the prefer-
ences for subtle differences were
very much determined by cultural
expectations. The acidity score
was deliberately left out of the
tabulations. They did not unani-
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“*Members of the Specialty Coffee Association of America®™
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CAFE DEMARCAT L)

"‘Zas a mid-size group, continue to grow based on a “strictly
top quality” basis, and we deliver to our regular clients, not only
a good quality coffee, but also special preparations and our selected
brands, which we export to Europe, USA, Japan and Australia,
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mously vote as a group for or
against any of the final coffees, but
were in agreement about the sur-
prising consistency of quality in
all of the coffees. By the end of the
competition, it was apparent that,
indeed, Brazil could produce the
fine coffee that had been
promised. In the end the jurors
found Brazil’s coffees to reveal
their strength to the jurors
through understated elegance
rather than by coming across as
thunderbolts.

The promise of a premium for
the top quality coffee had attracted
315 samples from six different
regions to the competition. In addi-
tion, the winners were presented
with the “Cup of Excellence,” a
graphic quality certification that
will be trademarked and used
again in future competitions. The
logo is an excellent brand market-
ing tool and can follow the coffee
from farm to consumer to add
awareness and value.

The premium award money
was made available as part of the
Gourmet Project, which is primari-
ly funded by The International
Coffee Organization (ICO) and the
Common Fund for Commuodities,
and which the International Trade
Centre (WTO UNCTAD) manages.
Partial funding is also made avail-
able through the Brazil Specialty
Coffee Association. The Specialty
Coffee Association of America
(SCAA) has remained an active
partner for all of the Gourmet Pro-
ject activities, but was especially
critical for the auction. Brazil is one
of five countries chosen to partici-
pate in the project; Burundi,
Ethiopia, Papua New Guinea and
Uganda are the other four.

While the ICO is active in many
worldwide projects for the benefit of
the coffee industry, the Gourmet
Project has been somewhat different
in scope. The goal of this unique
project is to help generate and mar-
ket high quality coffee with suffi-






